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> Warexpo

We have been creating
OOH advertisements in
Warsaw for more than
40 years.




> What makes us different?

We create advertisements
in correspondence to the
public space and with
respect for the people

We do not cover up the city. We want our
advertisement columns to be inscribed in the
public space, correspond to it not only in order to
engage peoples’ attention, but also to catch their
eye in a friendly manner.



WYNAJEM:
Tel: 22 3510190




> Warexpo

We integrate online
and offline channels

Our offer is complex and includes strategy
development, communication planning,
message profiling, content building,

logo and complex visual identification
system creation, adaptation of graphic
forms to actions planned, OOH and online
campaigns realisation, promotional

materials production and distribution.




> Warexpo

What do we offer?

« we integrate analogue and digital channels
in one campaign,

« we offer the widest reach,
« we provide flexible realisation dates,

» we offer variety of creations

(static or animated advertisement form),

« we provide content marketing services

(new in our offer).




Out Of Home






> Out of Home Advertisement

Warsaw
@ ADVERTISING COLUMNS @ METRO
« 320 advertising columns of 3 types:  digital screens in underground
- traditional glued passage at Metro Swietokrzyska
- Plexiglas-covered station
- backlit e 3mx30m

.. e « 30 thousand viewers daily
o 3 exposition possibilities

« prestigious locations along @ BUSES

Warsaw’s main arteries
e 2286 LED screens

« 600 thousand viewers daily

TRAMS

e 1500 LED screens
e 400 thousand viewers daily



> Reklama Out of Home

Poland

We offer advertisement
campaign realizations in
main Polish cities. Through
our network of traditional
advertisement columns we
can reach up to 7 million

viewers.

Our network includes the following locations:

* number of columns in each location



Outdoor
Campaigns



> Outdoor Campaigns 2016/2017

« PRZEKROJ MAGAZINE e THE POLISH COMPOSERS’ UNION
- nationwide campaign - International Festival of Contemporary
- 2 phases Music “Warsaw Autumn” campaign
- advertising columns + digital - advertising columns + LED screens in
screens + LED screens in trams trams and buses
e THE POLIN MUSEUM OF THE HISTORY « KFC
OF POLISH JEWS - direction campaign
- international architecture prize - 12 months, 4 advertising columns

awarding campaign
o SIMILAR CAMPAIGNS REALIZED FOR:

- Tchibo
- McDonalds
Green Coffee

- 35 advertising columns: traditional
glued and backlit

e« WARSAW FILM FOUNDATION
- Warsaw International Film Festival

Dom Development

campaign
« MUSEUM OF WARSAW

- 2 phases

- 50 advertising columns: traditional

glued and backlit
- advertising columns + digital screens

+ LED screens in trams
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Marketing
and Social



> Marketing and Social Communication

Synergy: Content

integrating marketing

Online and e naming, outdoor campaigns,
. social media channels

offline

management (Facebook,

Ch anne ls Twitter, Instagram, blogs, etc.)

o copywriting
o photo shoots

‘ Our offer is available also in English

Branding

visual identification of

campaigns and events including:

infographics

www sites

presentations

catalogues and publications
animated presentations
for screens in public
transportation, i.e.

digital screens in Metro
Swietkorzyska Station and
LED screens in trams and
buses



> Marketing and Social Communication

Projects
Realised in
2016

©



ekoWarszawa 0000

Cycle of Debates on Environment

Protection
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na_prawaWarszawa 000000

Communication of the Right Bank
Warsaw Revitalisation Project










The President of Warsaw 0060000

Architecture Award

nagroda

architekto-
niczna

' Prezydenta -

m.st. Warszawy
Hanny
Gronkiewicz
-Waltz
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Kuratorzy: Tomasz Fudala,
Szymon Maliborski

Projekt: Maciej Siuda

uzeum Sztuki




inauguracja Nagrody Architektonicznej
Prezydenta m.st. Warszawy
Hanny Gronkiewicz-Waltz

gtosu;j na stronie >> www.nagroda-architektoniczna.pl
online na wybrany budynek
zrealizowany w 2015 roku

wejdz na strone wypetnij formularz wybierz faworyta

ogtoszenie zwyciezcow
i uroczyste wreczenie nagrod



oddychaj Warszawo 00 00

Information campaign on air

pollution prevention

wymiane pieca zasilanego podiaczenie budynku do
paliwem stalym na gazowy miejskiej sieci cieplowniczej

do 7 tys. zi do 10 tys. zi
lub do 15 tys. zi lub do 20 tys. zt
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Patronage



ey Sztuki MOWOCZESNE] W Warszawe
I_":‘_‘_z_":;?i na wystawe Syrena herben
G pwodnicza’ 25 marca - 18 ceerw

Patronage

#galeriamiejskaWarexpo

We support cultural and social projects that
promote Warsaw and are beneficial to its

development.
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guarantee



We guarantee

synergy in integration of online and
offline channels

« nationwide and local range, excellent
OOH campaign visibility from perspective
of both pedestrians, public transportation
passengers and car users

o flexible timetable

« advertisement that does not cover up
the city, but instead corresponds to its
architecture







Contact us

Sales Department

phone: +48 22 841 44 20

fax.+48 228414274

Head: Dawid Niezgoda

phone: +48 604 184 986

mail: dawid.niezgoda@warexpo.pl

Marketing and Social
Communication Department
phone: +48 22 841 69 91

Head: Aleksandra Derc-Jasinska
phone: +48 602 531 044

mail: aleksandra.derc@warexpo.pl

(@ warexro

www.warexpo.pl
facebook/warexpo

instagram/warexpo




